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Genesis 

Å IGS restack -> Space Growth Action Plan 

Å Links to ESA and EUMETSAT are strong, but not as strong 
with rest of Europe 

ÅEU space spend is growing:  
Å ϵ5bn (2007-2013) to ϵ12bn (2014-2020)   
Å UK tax payers contribution (14%) is ϵ180m cf ϵ300m for ESA 
Å The European institutional bodies beyond ESA and EUMETSAT 

landscape is complex 

ÅSignificant opportunities outside space and research ς e.g. 
9ǳǊƻǇŜŀƴ ƛƴǎǘƛǘǳǘƛƻƴǎ ŀǎ ŀ άǳǎŜǊέ 

ÅEU makes laws, policies, rules, that can help or hinder the 
space sector 

Å{ŜƴǎŜ ǘƘŀǘ ƻǘƘŜǊ ƳŜƳōŜǊ ǎǘŀǘŜǎ ŀǊŜ ōŜǘǘŜǊ ŀǘ ǘƘŜ ά9¦ ƎŀƳŜέ 
than UK 

Å Its not JUST about the European Union.  

ÅAction 3.1: Create a European Engagement Plan 

ÅAction 3.2: Ensure the UK plays a bigger role in European 
space sector by seconding industry experts into the EU and 
other European bodies. 
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Delivering through partnership 

ÅEuropean Engagement Plan is being 
driven by UEAG 

ÅPartnership between Industry, UKSA, 
SACatapult, InnovateUK, TechUK 

ÅInfluence European policy: 
ÅFunding and Regulation 
ÅLevel playing field 

ÅSecure new European business by 
supporting implementation of priority 
markets roadmap. 

ÅDevelop the right culture and skill set 
to ensure industry and Government can 
deliver these objectives. 
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European Landscape 

Understanding the opportunities that 
exist and making sure that we exploit 
them to the full. 
ÅFragmentation at EU level and 

HMG 
ÅPlethora of European entities 
ÅVariety of often complex financial 

instruments 
ÅKey actions: 
ÅFunding mapping 
ÅStakeholder mapping 
ÅJoining up stakeholders 
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Improving returns from Horizon 2020 

Better coordination and influencing the rules that 
govern the programme and the themes and content 
of calls.  

ÅEvidence shows we do well, but need more 
industry engagement.   

ÅEarly influence of work programmes required to 
align with UK objectives. 

Åά5ƻǿƴǎǘǊŜŀƳέ ŀǇǇƭƛŎŀǘƛƻƴǎ ƻŦ ǎǇŀŎŜ ƛƴ ǾŀǊƛƻǳǎ 
areas of the programme 

ÅInvolvement of various UK departments in 
programme committees 

ÅUK (space) industry not as active in Brussels as 
other MS 

ÅKey actions 
Å Influencing work programmes 
Å Industry Engagement 
Å Identifying synergies with other funding mechanisms 
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UK Influence inside the European 
Institutions 
Ensuring UK nationals with space sector 
experience are represented in European 
organisations 

ÅUK nationals are under represented in 
EU generally. HMG has a major 
programme to try to redress this.   

ÅLimitations.  UK Space Agency (70 staff) 
can never loan as many staff as CNES 
(2400 staff).   

ÅCultural aspects with industry ς culture 
of not seeing staff moving to the EU, to 
return later, as an opportunity.    

ÅKey actions: 
ÅRecruitment 
ÅSecondment 
ÅUse of resources 
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EU Structural Funds 

Finding ways to use structural fund 
mechanisms to support space 

ÅNew area for space.   

ÅUK funding landscape is complex 
(more so than in the past) for 
regional funding activities.   

ÅExploring how can we use these 
mechanisms to support space?  

ÅKey actions: 
ÅEngagement with management 

authorities 
ÅMapping to priority markets 
ÅDeveloping guidance 
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Juncker Plan 

Finding ways to ensure space sector can 
benefit from the new financial mechanism 

ÅA new, highly political investment fund.   

ÅDetails are still being developed.   

ÅWe need more info on how to exploit it 
for the IGS.   

ÅHeadline figure is ϵ315bn, but new 
money on offer as loans from EIB is a 
small fraction of that. 

ÅKey actions: 
ÅDeveloping a better understanding 
ÅEstablishing connections 
ÅContributing opportunities 
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Procurement and Industrial Policy 

Ensure that UK companies can 
compete for the ϵ10bn of EU 
contracts in space over the next 
7 years 
ÅIssues: 
ÅBalance between Public sector 

bodies and Private sector in 
some programmes  
ÅUK has a stronger focus on role 

of private sector than many 
other MS  

ÅKey actions: 
ÅDefinition of UK industrial 

strategy 

 
 


